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Additional Resources

Additional Resources on Library
Marketing

Dempsey, Kathy. The Accidental Library Marketer.
Medford, NJ: Information Today, 2009.

———. Libraries Are Essential (blog). https://www.li
brariesareessential.com/.

Enis, Matt. “Marketing Platforms | Product Spotlight.”
Library Journal, May 5, 2021. https://www.library
journal.com/?detailStory=Marketing-Platforms
-Product-Spotlight.

Johnson, Jenny. “A Fresh Look at Public Library
Marketing.” OCLC Next (blog), August 7, 2018.
https://blog.oclc.org/next/a-fresh-look-at-public
-library-marketing/.

Kitchener Public Library and Waterloo Public Library.
“Request for Proposal for a Library Management
System for Kitchener Public Library and Waterloo
Public Library.” Procurement document, May 15,
2017. https://librarytechnology.org/procurement
/item.pl?id=134. The RFP was written to serve
both Kitchener and Waterloo libraries for their inte-
grated library system. It is an early example of a li-
brary seeking patron engagement capabilities as an
essential component of its technical infrastructure.

OCLC. US Public Libraries: Marketing and Communica-
tions Landscape. Dublin, OH: OCLC, 2018. https://
www.oclc.org/content/dam/research/publications
/2018/216084_2018_Public_Library_Marketing_Re
port.pdf.

Public Library Association. “Marketing Strategies.”
https://www.ala.org/pla/resources/tools/public
-relations-marketing/marketing-strategies. Most re-
sources listed date from 2016-17.

Santa Cruz Grand Jury Report. Patron Privacy at Santa
Cruz Public Libraries: Trust and Transparency in the
Age of Data Analytics. June 24, 2019. https://www

.documentcloud.org/documents/6176228-Santa
-Cruz-Public-Libraries-Grand-Jury-2019-Report
.html.

York, Jessica A. “Grand Jury: Santa Cruz Libraries
Should Better Protect Patron Privacy.” Santa Cruz
Sentinel, June 30, 2019. https://www.santacruz
sentinel.com/2019/06/30/grand-jury-santa-cruz
-libraries-should-better-protect-patron-privacyy/.
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