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When conducting collection development, it can be assumed that librarians 
consider the research needs of scholars within their respective disciplines. How 
systematically librarians consider the needs of scholars outside the discipline, 
however, has not been established. This study investigates whether resources 
scholars from outside a discipline use differ from the resources that scholars 
within a specific discipline use and offers a model for evaluating engagement 
with core journals outside of the discipline. Focusing on the subject area of 
communication, the data provided in this study demonstrate the importance of 
assessing the information needs of researchers from outside the discipline to build 
a more useful and inclusive journal collection and provide communication librar-
ians with data to guide their collection decisions. Up to twenty years of journal 
citation data from the Web of Science database were collected and analyzed for 
thirty-nine communication journals. The author identifies the most and least 
cited communication journals by researchers outside the discipline to support 
collection development decisions that meet the needs of all researchers.

Collection development is an involved process that presents numerous chal-
lenges for librarians. To name a few: budgets may be insufficient to meet 

demands of users within the discipline, librarians may struggle to keep up with 
changes and developments within disciplines, and librarians may find it difficult 
to know which resources are the most relevant. The goal of collection develop-
ment should be to develop and maintain resources that meet current and future 
information needs, whether the researchers using the collection are within or 
outside the specific discipline. Collection development can be an even bigger 
challenge in multidisciplinary subject areas like communication where research-
ers from within and outside the discipline rely on the resources. To make 
informed collection development decisions, librarians that manage these collec-
tions require information that represents the needs of all researchers. 

Focusing on the subject area of communication, the goal of this study is to 
(1) assess the interdisciplinarity of the subject area, specifically, the degree to 
which researchers outside the field rely on the communication journals; (2) iden-
tify those communication journals that are cited more by journals outside the 
discipline of communication studies to consider the implications for collection 
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development; (3) discuss any relevant trends of citation 
patterns; and (4) address the importance of recognizing 
the information needs of researchers outside the discipline 
when managing a scholarly journal collection. The author 
will assess the relevance of the subject area “communica-
tion” to research in other fields using the Web of Science 
(WoS) database. The data from this study will help inform 
the collection development decisions of librarians managing 
communication journal collections.

For this study, the author defines “communication 
studies” as the broad discipline that includes the subject 
areas of advertising, communication, journalism, media, 
and public relations. This study focuses on the subject area 
“communication.” The National Communication Associa-
tion defines communication as a process that “focuses on 
how people use messages to generate meanings within and 
across various contexts, and is the discipline that studies all 
forms, modes, media, and consequences of communication 
through humanistic, social scientific and aesthetic inquiry.”1 
Areas of specialization include, but are not limited to: health 
communication, mass communication, organizational com-
munication, interpersonal communication, political com-
munication, public speaking and visual communication.2 
Scholars and teachers throughout academia acknowledge 
the value and relevance of the subject area across all aspects 
of public and private life and advocate for including com-
munication education in numerous disciplines.3 In addition, 
the Association of American Colleges and Universities 
advocates for communication instruction to be a part of the 
general education curricula.4 

Related Research and Background

According to Braun and Schubert, interdisciplinary think-
ing is rapidly becoming an integral feature of research 
worldwide as the result of four factors: the inherent com-
plexity of society, the desire to explore problems outside 
the discipline, the need to solve societal problems, and the 
power of new technologies.5 By examining citations in the 
WoS database, they found that there has been exponential 
growth in multidisciplinary and interdisciplinary research 
in the sciences and social sciences from 1975 to 2006. Relat-
ing to the social sciences, Gingras and Larivière examined 
25 million WoS papers published between 1900 and 2008 
for the broad areas—medical, natural sciences and engi-
neering, social sciences, and arts and humanities—and 
found that interdisciplinarity increases in all areas since 
the 1990s.6 Relating more specifically to the social sciences, 
Levitt, Thelwall, and Oppenheim evaluated interdiscipli-
narity in specific subjects within the social sciences. They 
found that interdisciplinarity rose sharply between 1990 
and 2000 “on the average” in the social sciences.7 While 

both studies affirm an increase in interdisciplinarity in the 
social sciences, neither addressed interdisciplinarity within 
the subject area of communication. 

If researchers are conducting more interdisciplinary 
research and the subject area communication is recognized 
within and outside of academia as vital, then library col-
lections need to reflect both trends in the resources they 
provide. With respect to communication journal collec-
tions, is it adequate for collection development to look at 
the journals used by researchers within a discipline, or is it 
important to also look at the journals of a particular disci-
pline that are cited by researchers from outside? This study 
addresses the theory that librarians with discipline- or sub-
ject-specific collection responsibilities also need to consider 
what resources would be of value to researchers outside the 
discipline. This issue is especially important for librarians 
managing communication collections. To meet the needs 
of academia and society, it is important that librarians 
responsible for these collections provide access to resources 
of value to researchers from all disciplines. To accomplish 
this goal, librarians who manage communication collections 
need information on the relevance of communication to 
other fields so that they may also address the information 
needs of researchers from outside the discipline.

Like many librarians responsible for collection develop-
ment, librarians managing communication collections face 
numerous challenges. They must keep apprised of develop-
ments in their subject areas, be aware of the research inter-
ests of users so that their collections reflect the discipline 
and remain relevant to users, and ensure their purchasing 
decisions meet the diverse needs of their users while stay-
ing within the limits of available funding. While the collec-
tion development process considers several factors such as 
subject and scope, user needs, price, publisher reputation, 
format, and weakness or strength of current collection, 
the relevance of a subject area to other fields may create 
additional challenges. Articles by Dobson, Kushkowski, and 
Gerhard and Crow and Dabars point out that interdisci-
plinary programs are increasingly prevalent in academia. 
As such, librarians must develop measures that address the 
nature of interdisciplinary fields.8 Data pertinent to these 
factors can contribute to better collection development 
decisions and result in more relevant library collections, 
but oftentimes data that reflects users’ research needs 
and behavior varies in scope and purpose and sometimes 
difficult to obtain. COUNTER usage reports are vendor-
generated statistics for online resources such as databases, 
journals, and e-books.9 While COUNTER tracks down-
loads and page views it does not track citations of resources. 
As a result, many librarians have conducted citation analysis 
to assess data related to collection engagement. 

Citation analysis is defined as a method of examin-
ing the frequency and patterns of citations in published 
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literature irrespective of format. In scholarly literature, it 
can establish connections to other works and researchers.”10 
Citation analysis is based on the assumption that an author 
who cites an item has somehow used it in the preparation 
of their publication.11 Since an important goal of collection 
development is to meet the research needs of users, cita-
tion data is an important tool in the collection development 
process because it provides librarians with insight into what 
resources researchers use. Librarians have several tools to 
perform citation analysis and provide them with citation 
counts of journal titles. WoS Journal Citation Reports (JCR) 
have been a major resource for citation data for journals in 
the humanities, social sciences, and sciences since 1975.12 
Alternatives to WoS include Scopus and Microsoft Aca-
demic.13 Collecting citation data can be time consuming 
and is not without caveats. To assess journal use within a 
specific subject area, the researcher would need to identify 
journal titles that represent research in the specific subject 
area while also determining how many years’ worth of data 
that needs to be collected. 

Scholars have applied citation analysis in a variety of 
ways to assist with collection development efforts. Many 
studies focus on identifying the most cited journals within 
specific subject areas by examining citations from journals 
within the same subject area.14 Studies such as these pro-
vide librarians with important data identifying resources 
used most by researchers within their respective subject 
area.

Relating to the broad discipline of communication 
studies, a 2018 study by Romero examined the citation 
patterns of journals in advertising and public relations, 
communication and media studies, and journalism over 
a thirty-year period to identify the most cited journals by 
researchers within these subject areas. The study found that 
most journals cited by communication studies researchers 
were to journals from outside the discipline. The study did 
not address the relevance of communication to other fields 
and citations to communication journals from journals out-
side the discipline.15 A study conducted by So examined ten 
communication journals from 1983 to 1985 to assess several 
qualities including “affinity,” or how attractive a journal 
is to other journals.16 However, the study did not indicate 
whether the “other journals” were from within or outside 
the discipline. Gao examined University of Houston com-
munication faculty publications from 2006 to 2014 to assess 
their faculty members’ information use behavior.17 Findings 
from the Gao, So, and Romero studies provide valuable 
data for collection development. While the existing studies 
do not address how researchers from outside the discipline 
of communication studies rely on or use communication 
journals, they do provide insight on methodology that may 
be applied to assess the use of communication journals from 
outside the discipline. 

Methodology

The author is responsible for selecting materials within 
the broad subject area of communication studies—more 
specifically, advertising, communication, journalism, and 
public relations—having recently been assigned responsi-
bility for the subject area communication. To gain a better 
understanding of the relevance of communication to other 
fields for the purpose of evaluating their library’s coverage 
of communication journals, the author decided to examine 
and ultimately focus this study on communication. 

The task of collecting citation data for communica-
tion journals requires a list of communication journals that 
would ultimately represent communication scholarship 
and a method of collecting the citation data. As mentioned 
previously, collecting citation data can be time consuming. 
The author collected citation data from WoS for this study 
because it offers several advantages: it has been a major 
resource for citation data since 1975, users are able to 
download data into Microsoft Excel, it includes information 
regarding the source of the citation (journal title), it has a 
reputation for “exclusivity” focusing on core journals,18 and 
it includes citation data for journals in the subject area of 
communication. 

Since the author is familiar with using and download-
ing data from the WoS database and WoS includes journals 
in the category communication, journals were identified 
for the study using the WoS database. Fifty-two journal 
titles were identified within the category “communication.” 
It is important to note that the WoS database erroneously 
includes seven journals considered advertising or public 
relations journals and four journals considered journalism 
journals within the category “communication.” Because 
the goal of the current study was to examine citations for 
English-language communication journals, some titles were 
eliminated. The seven advertising journals and four jour-
nalism journals were eliminated because they fall outside 
of the scope of communication. Two communication titles 
were eliminated because WoS did not provide citation data 
after 2001 for the two journals. The thirty-nine journals in 
the subject area communication identified for this study are 
listed in the appendix. To avoid any confusion, the author 
may also refer to the thirty-nine communication journals as 
the “cited journals” since the study is examining citations 
to these journals. In addition, the author may refer to the 
journals from which citations were compiled as the “citing 
journals.”

Microsoft Excel was used to store and organize the 
downloaded WoS citation data. An Excel file was created 
for each of the thirty-nine communication journal titles. 
Within each file, worksheets were created representing 
each year’s worth of citation data within WoS from the 
citing journals. For example, if WoS included citation data 
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for communication journal X for the years 2000–2010, the 
author created eleven worksheets, one for each year. Each 
year’s worksheet included the name of citing journal and 
the number of citations (to the cited journal). The data 
included the titles of the citing journals, number of citations 
per year, and the respective year cited. The entire dataset 
consisted of a total of 342,630 citations to the thirty-nine 
communication journals. Citation data represented citations 
for the cited communication journals beginning from the 
first year of inclusion within WoS through 2018, some as 
far back as 1997. 

Because the goal of the study was to determine the 
number of citations from outside the discipline of com-
munication studies, the author needed to “code” the citing 
journal titles. Using subject description information from 
the WoS database or the WorldCat database, the author 
assigned one of three codes to each citing journal within the 
worksheets: “In,” citing journal was from within the broad 
discipline of communication studies (advertising, public 
relations, communication, or journalism); “Out,” citing 
journal was from outside the communication studies disci-
pline; or “Self,” self-citation from the respective journal. It 
is important to note that “In” citing journals and “Self” cit-
ing journals are all considered to be within communication 
studies. This “coding” information was used to further sort 
the data and determine if the communication journals were 
cited primarily from inside or outside the broad discipline 
of communication studies.

Findings and Discussion

Citations for thirty-nine communication journals were 
examined. The majority of the cited journals (twenty-eight 
journals, or 72 percent) received most of their citations 
from journals from outside the discipline of communication 
studies (table 1). The remaining eleven cited communica-
tion journals (28 percent) had most of their citations from 
journals from within communication studies (table 1). None 
of the cited journals had a majority of self-citations.

Relevance to Researchers 
Outside the Discipline

Table 1 provides a list of the thirty-nine communication 
journals and includes for each journal, the total number of 
citations for each journal broken down, into three columns, 
by from where citations to the journals originated: journals 
outside the discipline of communication studies, commu-
nication studies journals, or self-citations. Appearing first 
on the list are the twenty-eight communication journals 
with the majority of citations to them from journals outside 
the discipline of communication studies. At the end of the 

list (separated by a line) are the eleven journals with the 
majority of citations to them from journals within the com-
munication studies discipline. A large majority of the cited 
journals (twenty titles, or 71 percent) in table 1 had more 
than half of their citations from journals outside the disci-
pline of communication studies. None of the titles had more 
than 28 percent of their citations as self-cited. The twenty-
eight cited communication journals with most of their cita-
tions from journals outside the discipline of communication 
studies represent the gamut of subject areas within commu-
nication: discourse, media, human, health, political, visual, 
international, and interpersonal. This fact could indicate 
the relevance of the specific areas within communication 
(discourse, media, human, health, visual, international, and 
interpersonal) to researchers outside the discipline. The two 
information management journals (International Journal of 
Information Management and Information Economics and 
Policy) both had a very low percentage of citations from cit-
ing journals from within the discipline of communication 
studies (0 percent and 2 percent), one could assume that 
they are cited more from within the discipline of informa-
tion management. All three journals whose scope is dis-
course studies as well as the two journals focusing on health 
communication are on the list. Their percentage of citations 
from journals from outside the discipline ranged from 54 to 
76. Discourse analysis or studies is considered a “broad and 
cross-disciplinary field” that scholars describe as “too dif-
ficult to delimit.”19 Discourse studies have surged not only 
with fields related to language use, but also in disciplines 
such as anthropology, history, psychology, literary studies, 
philosophy, and sociology. Health communication is an area 
of study that investigates the ways that human and medi-
ated communication influence the outcomes of healthcare 
and health-promotion efforts. While it is a “relatively young 
area” of research and education, research and writing on 
the subject has grown tremendously since the early 1980s 
resulting in increasing numbers of important research find-
ings and publications.20

It is useful to know which communication journals are 
cited more by researchers outside the discipline because 
it facilitates librarians’ efforts to also meet these scholars’ 
information needs. However, it might also be useful to 
know if any of these journals’ citations from outside the 
discipline are increasing, especially with respect to areas 
of specialty within communication (health communication, 
mass communication, organizational communication, inter-
personal communication, political communication, public 
speaking, and visual communication). Table 2 provides a 
list of the twenty-eight communication journals with most 
of their citations originating from journals outside the com-
munication studies discipline. For each journal, it includes 
a column with the total number of citations originating 
from outside the discipline (from year 1, the first year the 
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Table 1. Communication Journals Ranked by Percentage of Citations from Journals from Outside the Discipline of Communication 
Studies

Titles (dates of coverage)

Citations from Citing 
Journals Outside 

the Communication 
Studies Discipline

Citations from Citing 
Journals Inside the 

Communication 
Studies Discipline

Citations from Within 
the Same Journal 

International Journal of Information Management (1997–2018) 16,176 (88%) 78 (0%) 2,084 (11%)

Information Economics & Policy (2002–2018) 2,871 (87%) 59 (2%) 376 (11%)

Written Communication (1997–2018) 5,057 (82%) 240 (4%) 851 (14%)

Discourse Studies (2005–2018) 4,655 (76%) 856 (14%) 620 (10%)

Journal of Health Communication (1999–2018) 16,641 (75%) 2,979 (13%) 2,637 (12%)

Crime Media Culture (2010–2018) 926 (74%) 81 (6%) 246 (20%)

Discourse & Society (1997–2018) 8,254 (71%) 1,871 (16%) 1,477 (13%)

Argumentation (2011–2018) 1,118 (63%) 214 (12%) 433 (25%)

Human Communication Research (1997–2018) 15,038 (61%) 8,240 (33%) 1,378 (6%)

Information Communication & Society (2011–2018) 6,031 (61%) 2,819 (29%) 1,010 (10%)

Text & Talk (2006–2018) 1,095 (60%) 614 (33%) 128 (7%)

Visual Communication (2010–2018) 736 (58%) 337 (27%) 191 (15%)

Discourse & Communication (2009–2018) 626 (57%) 327 (30%) 145 (13%)

New Media & Society (2003–2018) 11,877 (57%) 6,504 (31%) 2,289 (11%)

Media Psychology (2002–2018) 4,406 (56%) 2,821 (36%) 606 (8%)

Communication Monographs (1997–2018) 9,788 (56%) 6,719 (38%) 979 (6%)

Continuum (2010–2018) 1,043 (55%) 643 (34%) 207 (11%)

Health Communication (1997–2018) 5,295 (54%) 3,624 (37%) 954 (10%)

Communication Research (1997–2018) 17,207 (53%) 13,161 (40%) 2,129 (7%)

Journal of Communication (1997–2018) 23,963 (53%) 19,489 (43%) 2,168 (5%)

Chinese Journal of Communication (2011–2018) 258 (48%) 215 (40%) 64 (12%)

Journal of Applied Communication Research (1998–2018) 1,990 (48%) 1,577 (38%) 560 (14%)

Political Communication (1997–2018) 6,729 (47%) 6,492 (46%) 1,033 (7%)

Media Culture & Society (1997–2018) 5,103 (46%) 4,805 (43%) 1,253 (11%)

International Journal of Communication (2011–2018) 2,404 (45%) 2,251 (42%) 725 (13%)

Media International Australia (2009–2018) 544 (43%) 466 (37%) 257 (20%)

Rhetoric Society Quarterly (2010–2018) 462 (39%) 418 (36%) 296 (25%)

Journal of Media Economics (1997–2018) 802 (39%) 664 (33%) 566 (28%)

Communication Theory (1997–2018) 5,043 (44%) 5,732 (50%) 706 (6%)

Journal of Broadcasting & Electronic Media (1997–2018) 7,050 (41%) 8,074 (47%) 2,051 (12%)

European Journal of Communication (1997–2018) 2,469 (40%) 3,206 (52%) 484 (8%)

Mass Communication and Society (2010–2018) 2,097 (40%) 2,575 (49%) 608 (12%)

Asian Journal of Communication (2010–2018) 531 (37%) 679 (47%) 231 (16%)

Quarterly Journal of Speech (1997–2018) 2,462 (34%) 3,297 (46%) 1,418 (20%)

Communications (2011–2018) 430 (34%) 711 (57%) 109 (9%)

Television & New Media (2010–2018) 527 (31%) 926 (54%) 260 (15%)

Javnost (1998–2018) 456 (31%) 704 (48%) 302 (21%)

Critical Studies in Media Communication (2000–2018) 817 (30%) 1,491 (56%) 375 (14%)

Journal of Mass Media Ethics (2018–2018) 251 (17%) 774 (52%) 463 (31%)
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journal was included in WoS, until 2018), a column with 
the number of citations (from outside the discipline) in year 
1, a column with the number of citations (from outside the 
discipline) in 2018. The final two columns provide informa-
tion on the increase in the number of citations (from out-
side) and the percentage increase in the number of citations 
(from outside) from the year 1 until 2018. The journal titles 
are listed according to their percentage increase from year 
1 to 2018. The percentage change was calculated based on 
the increase in citations from year 1 until 2018. 

Table 2 provides several insights related to collection 
development. First, the two health communication journals 
ranked first and third on the list for increase in citations 

from outside the discipline. This finding could indicate the 
importance of this subject area and value of these journals 
for researchers outside communication studies and suggest 
to librarians the importance of also purchasing books in the 
area of health communication. Another explanation could 
be that journal articles in the sciences (including health sci-
ences) tend to have more citations overall when compared 
to other disciplines. Stretching library funding and meeting 
users’ information needs is a constant challenge. Table 2 
provides valuable data in the effort to make informed col-
lection development decisions. The data helps librarians 
justify funding for the journal titles on the list and informs 
collection development decisions for journal cancellations.

Table 2. Journals with Majority of Citations from Outside the Discipline by % Increase from First Year in WoS (Year 1) to 2018

Title

Total Citations 
from Outside: 
Year 1—2018

Citations from 
Outside: Year 1

Citations from 
Outside: 2018

(Outside) 
Citation 

Increase: 
Year 1—2018

% Change: 
Year 1—2018

Health Communication 5,295 10 (1998) 1,634 1,624 16,240

New Media & Society 11,877 22 (2003) 2,909 2,887 13,123

Journal of Health Communication 16,641 23 (1999) 2,903 2,880 12,522

International Journal of Information Management 16,176 40 (1997) 3,689 3,649 9,123

Text & Talk 1,095 2 (2006) 177 175 8,750

Journal of Applied Communication Research 1,990 7 (1998) 360 353 5,043

Political Communication 6,729 28 (1997) 1,199 1,171 4,182

Media Psychology 4,406 20 (2002) 794 774 3,870

Information Economics & Policy 2,871 17 (2002) 439 422 2,482

International Journal of Communication 2,404 37 (2011) 879 842 2,276

Discourse & Society 8,254 46 (1997) 1,065 1,019 2,215

Discourse Studies 4,655 47 (2005) 807 760 1,617

Journal of Media Economics 802 5 (1998) 78 73 1,460

Journal of Communication 23,963 249 (1997) 3,778 3,529 1,417

Communication Research 17,207 151 (1997) 2,016 1,865 1,235

Media Culture & Society 5,103 67 (1997) 843 776 1,158

Information Communication & Society 6,031 155 (2011) 1,911 1,756 1,133

Chinese Journal of Communication 258 7 (2011) 62 55 786

Communication Monographs 9,788 144 (1997) 1,255 1,111 772

Written Communication 5,057 77 (1997) 660 583 757

Discourse & Communication 626 20 (2009) 158 138 690

Human Communication Research 15,038 239 (1997) 1,708 1,469 615

Visual Communication 736 25 (2010) 165 140 560

Continuum 1,043 41 (2010) 246 205 500

Argumentation 1,118 76 (2011) 313 237 312

Crime Media Culture 926 48 (2010) 197 149 310

Media International Australia 544 32 (2009) 99 67 209

Rhetoric Society Quarterly 462 35 (2010) 98 63 180



168  Romero LRTS 66, no. 4  

Journals Cited by Journals 
from Within the Discipline 

of Communication Studies

Table 1 also includes the eleven 
cited communication journals with 
most of their citations from jour-
nals from within the discipline of 
communication studies. All eleven 
journals had 46 percent or more 
of their citations from within the 
discipline. It is important to note 
that while most of the citations for 
these journals were from within 
communication studies, seven of 
the titles on the list had more 
than 33 percent of their citations 
from outside the discipline (rang-
ing from 34 percent to 44 percent). 
On the flip side, none of the jour-
nals on the list had more than 31 
percent of their citations as self-
cited. Percentages of self-citations 
ranged from 6 percent to 31 per-
cent. Self-citing occurs across many subject areas. It might 
be interesting to know the percentage of self-citing within 
other subject areas and compare with what was found in the 
current study.

The author was also curious if and how any of the com-
munication journals cited more from outside the subject 
area communication might compare with communication 
journals found to be highly cited by scholars from within 
the discipline of communication studies. In other words, 
are there communication journals that are highly cited by 
scholars within communication as well as scholars from 
outside the broader discipline of communication studies 
(for example, sociology, psychology, and political science)? 
To make this comparison, it would be necessary to have a 
list of communication journals highly cited by communica-
tion studies researchers. The author’s 2018 article identified 
the most relevant or cited journals in communication and 
media, advertising and public relations, and journalism by 
researchers within the communication studies discipline. 
In this study, the author examined citations from 116 com-
munication studies journals cited over a thirty-year period 
and identified the most relevant (by citations) journals in 
communication studies.21 The citation data was organized 
or sorted according to specific subject area: advertising and 
public relations journals, journalism journals, and commu-
nication and media journals, resulting in lists of top fifty 
journals cited by researchers in these areas. 

Using the data from the author’s 2018 study for com-
munication and media journals (examining citations from 

within communication studies) and the data from the cur-
rent study (examining citations from outside communication 
studies), the author was able to identify journals that are 
highly cited within and outside the discipline of communi-
cation studies. To accomplish this, the author compared the 
journal titles included in table 1 (with the majority of their 
citations from citing journals from outside the discipline) 
with the list of the top fifty cited journals from within com-
munication and media from the 2018 study. Table 3 is a list 
of the twelve communication journals that were found in 
the current study to be cited more by journals outside the 
discipline that were also in the top fifty most cited journals 
by researchers from within communication studies. The 
collection development process involves issues, decisions, 
and opportunities for librarians relating to format, dates of 
coverage, and purchasing versus interlibrary loan or other 
options for access. The fact that these twelve journals were 
highly cited by scholars outside and within communication 
studies contributes to librarians’ collection development 
efforts in a variety of ways. It facilitates their goal to develop 
a more inclusive communication journal collection that 
meets the needs of all researchers. More specifically, with 
an understanding that these titles are well-used within and 
outside of the disciplines, online access to these titles should 
be made a priority to ensure that all researchers’ needs are 
met. Because the current study examined citations from as 
far back as 1997 and the author’s 2018 study examined thirty 
years’ worth of data, communication librarians should also 
consider purchasing online backfiles of these twelve titles.

Table 3. List of Communication Journals with Majority of Citations from Outside the 
Discipline (see table 1) and Cited most by Researchers within Communication Studies*

E-title

Percentage of 
Citations from Outside 

the Discipline 

Citations from 
Researchers Within the 
Discipline and Ranking 

on Top Fifty List

Communication Monographs 56 912, #5

Communication Research 53 1,042, #4

Discourse & Society 71 253, #22

Human Communication Research 61 1,089, #3

International Journal of Information 
Management

88 215, #25

Journal of Applied Communication Research 48 185, #37

Journal of Communication 53 1,631, #1

Journal of Media Economics 39 177, #39

Media, Culture & Society 46 387, #14

Media Psychology 56 176, #41

New Media & Society 57 164, #50

Political Communication 47 371, #15

* See Lisa Romero, “A Citation Analysis of Scholarly Journals in Communication Studies,” portal: 
Libraries and the Academy 18, no. 3 (July 2018): 505–34.
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Conclusion

It can be assumed that a universal goal for librarians man-
aging communication collections would be to ensure that 
their library collections reflect the needs of all research-
ers. Citation analysis is one method of evaluating data to 
understand which resources are cited, or used most, by 
researchers. As the first study to investigate citations to 
communication journals from researchers outside of the 
discipline, this study represents a more inclusive picture 
of communication research and provides librarians with a 
model for making evidence-based decisions that support 
interdisciplinary researchers. By investigating what commu-
nication journal titles are cited by researchers outside the 
discipline, the author presents the other half of the collec-
tion development picture that should be considered when 
building collections that meet the needs of all researchers. 

Using up to twenty years of WoS data, the author ana-
lyzed citations to thirty-nine communication journals cited 
by journals outside the discipline of communication studies. 
The data show that the preponderance of the citations to 
communication journals indexed in WoS are from outside 
the discipline, demonstrating the importance of consider-
ing the research needs of scholars outside the discipline 
and confirming the relevance of the subject area com-
munication to areas outside communication studies. More 
specifically, the study provides librarians with a ranked list 
of journal titles cited most by scholars outside the discipline. 
This list may be consulted when making a variety of collec-
tion development decisions. Because the data in this study 
relied on citation data as far back as 1997, librarians could 
consult the list when purchasing backfiles of online jour-
nals. Titles that ranked high in table 2 are good candidates 
for online access to both current and older issues because 
these titles are used by researchers outside the discipline 
and because the number of citations from citing journals 
outside the disciple have increased. 

Titles included in table 3 were found to be highly cited 
by researchers both outside the discipline (current study) 
and researchers within communication studies (the author’s 
2018 study); accordingly, these titles could be considered 
the beginning of a list of core journal titles in communica-
tion and titles whose subscriptions should be considered 
essential. For libraries whose respective universities do not 
have communication departments, the data in this study 
is very informative because it specifically addresses what 
communication journals are used more by researchers out-
side the discipline. It indicates more specifically what com-
munication journals are used by (for example) researchers 

in political science, sociology, psychology, business, and 
health. In addition to making decisions relating to journal 
collections, the data provided in table 2 might be used to 
inform purchasing decisions for monograph collections. 
Table 2 includes information on the increase of citations and 
could be helpful in identifying trends within communica-
tion, such as subject areas that are becoming more popular, 
and may inform collection development for journals and 
monographs alike.

Possible limitations of the study include the fact that 
WoS does not include a more complete list of communica-
tion journals. For example, The National Communication 
Association, the prominent professional organization for 
communication scholars, currently publishes eleven schol-
arly journals. WoS provides citation data for only four of 
these titles. While this study brings librarians closer to 
developing a core list of communication journal titles, a 
topic for future research could be an analysis of the vari-
ous sources of citation data (Scopus, Web of Science, etc.) 
to assess their inclusion of journals in the broader area of 
communication studies and establish a “core” list of journals 
in communication. This core list of journals might facilitate 
future and more regular efforts to conduct citation analyses 
for evidence-based collection development.

Academic institutions vary in the programs they offer. 
Many academic library collections mirror the focus of their 
respective institutions and departments. It may be helpful 
to provide communication librarians with specific infor-
mation regarding the nature of the citations from outside 
the discipline. For example, instead of providing a general 
number of citations from outside or inside the discipline 
for each journal, it might be helpful to indicate the specific 
disciplines from which the citations originated. The data 
would then be more valuable to the specific goals and needs 
of communication collections at different institutions.

As mentioned previously, the level of interdisciplinarity 
is increasing within the social sciences. As such, librarians 
responsible for collection management in subject areas 
other than communication might also be interested in data 
relating to the relevance of their subject area to other sub-
jects and how it might impact the use of their journal col-
lections. The current study provides a model for assessing 
the use of journals by researchers from outside a particular 
subject area and enables evidence-based collection devel-
opment. Making evidence-based decisions contributes to 
the process of effectively managing library collections and 
provides users with access to resources that more effectively 
meet their information needs.
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Appendix. List of Journals Included (dates of coverage)

Argumentation (2011–2018)
Asian Journal of Communication (2010–2018)
Chinese Journal of Communication (2011–2018)
Communication Monographs (1997–2018)
Communication Research (1997–2018)
Communication Theory (1997–2018)
Communications: European Journal of Communications 

Research (2011–2018)
Continuum (2010–2018)
Crime Media Culture (2010–2018)
Critical Studies in Media Communication (2000–2018)
Discourse & Communication (2009–2018)
Discourse & Society (1997–2018)
Discourse Studies (2005–2018)
European Journal of Communication (1997–2018)
Health Communication (1997–2018)
Human Communication Research (1997–2018)
Information Communication & Society (2011–2018)
Information Economics & Policy (2002–2018)
International Journal of Communication (2011–2018)
International Journal of Information Management 

(1997–2018)

Javnost (1998–2018)
Journal of Applied Communication Research (1998–2018)
Journal of Broadcasting & Electronic Media (1997–2018)
Journal of Communication (1997–2018)
Journal of Health Communication (1999–2018)
Journal of Mass Media Ethics (2010–2018)
Journal of Media Economics (1997–2018)
Mass Communication and Society (2010–2018)
Media Culture & Society (1997–2018)
Media International Australia (2009–2018)
Media Psychology (2002–2018)
New Media & Society (2003–2018)
Political Communication (1997–2018)
Quarterly Journal of Speech (1997–2018)
Rhetoric Society Quarterly (2010–2018)
Television & New Media (2010–2018)
Text & Talk (2006–2018)
Visual Communication (2010–2018)
Written Communication (1997–2018)


